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A digital fanatic … 

 

 
 

… who likes to talk about it! 

A LITTLE ABOUT ME 



• What is Schema Markup

•  Schema’s History

• Webmasters, Meet Schema.org

• Why we use Schema Markup

• Where Schema is Headed

• Deployment In/Outside of WordPress 

•  Schema on Down the Road

LET’S TALK ABOUT



WHAT IS SCHEMA MARKUP?



•  Schema markup is code (semantic vocabulary) that you put 

on your website to help the search engines return more 

informative results for users. 

•  Schema tells the search engines what your data means, not 

just what it says. 

 

 

 

WHAT IS SCHEMA



•  Schema, a data vocabulary that provides a particular set of 

agreed-upon definitions for microdata tags.

•  Structured data, a system of pairing a name with a value 

that helps search engines categorize and index your 

content. 

•  Microdata, a one form of structured data that works with 

HTML.

•  Rich Snippet, a visual feature that search engines show in 

search results 

 

 

 

 

 

SCHEMA VS. STRUCTURED DATA VS. MICRODATA VS. RICH SNIPPETS



SCHEMA’S HISTORY 



•  2011 - Google/Yahoo/Bing come together, later Yandex

•  2015 - Google begins supporting JSON-LD

•  2017 - Google acknowledges JSON-LD as preferred format

•  2017 - Google rolls Structured Data Testing Tool

SCHEMA’S HISTORY



Where it began… 

The Knowledge Graph (2012) 

SCHEMA’S HISTORY - ADDING CONTEXT TO YOUR CONTENT



 Then came… 

 Google Hummingbird (2013)

“Real-world entities and their 

relationships to one another”

SCHEMA’S HISTORY - ADDING CONTEXT TO YOUR CONTENT



Followed by… 

Google RankBrain (2016, all queries)

Location, Personalization,

Words in query

 

SCHEMA’S HISTORY - ADDING CONTEXT TO YOUR CONTENT



WEBMASTERS, MEET SCHEMA.ORG



GET FAMILIAR WITH

A mutual effort by the top search engines, 
Google, Yahoo, Bing, Yandex



HOW MANY SCHEMA CHOICES ARE THERE?

 

 
https://schema.org/docs/full.html

Hundreds!!! 



UNDERSTANDING THE HIERARCHY

 



UNDERSTANDING THE HIERARCHY

 

ItemScope
An element with 

the itemscope attribute 
specified creates a 

new item, a group of 
name-value pairs. 

 

<div itemscope> 

  <h1>Avatar</h1> 

  <span>Director: James Cameron (born August 16, 1954) </span> 

  <span>Science fiction</span> 

  <a href="../movies/avatar-theatrical-trailer.html">Trailer</a> 

</div> 



UNDERSTANDING THE HIERARCHY

 

ItemType
This specifies that the item 

contained in the div is in fact 
Schema type and is defined by 

URL. 

<div itemscope itemtype="http://schema.org/Movie"> 

  <h1>Avatar</h1> 

  <span>Director: James Cameron (born August 16, 1954)</span> 

  <span>Science fiction</span> 

  <a href="../movies/avatar-theatrical-trailer.html">Trailer</a> 

</div> 



UNDERSTANDING THE HIERARCHY

 

ItemProperty
Additional information 

about itemtype categories 
deployed through span 

tags.

<div itemscope itemtype ="http://schema.org/Movie">

  <h1 itemprop="name">Avatar</h1>

  <span>Director: <span itemprop="director">James 

Cameron</span> (born August 16, 1954)</span>

  <span itemprop="genre">Science fiction</span>

  <a href="../movies/avatar-theatrical-

trailer.html" itemprop="trailer">Trailer</a>

</div>



SCHEMA IN ACTION - FROM MICRODATA TO JSON-LD



PLAYING BY THE RULES



UNDERSTANDING THE RULES

https://developers.google.com/search/docs/guides/sd-policies

Pages or sites that violate these content guidelines may receive less favorable ranking or 
be marked as ineligible for rich results in Google Search in order to maintain a high-
quality search experience for our users.



UNDERSTANDING THE RULES

 

Content

• Follow the Google webmasters quality guidelines.

• Provide up-to-date information. We won’t show a rich result for time-sensitive content that is no longer 
relevant.

• Provide original content that you or your users have generated.

• Don't mark up content that is not visible to readers of the page. For example, if the JSON-LD markup 
describes a performer, the HTML body should describe that same performer.

• Don't mark up irrelevant or misleading content, such as fake reviews or content unrelated to the focus of a 
page.

• Don't use structured data to deceive or mislead users. Don't impersonate any person or organization, or 
misrepresent your ownership, affiliation, or primary purpose.

BE HELPFUL, BE RESOURCEFUL!



UNDERSTANDING THE RULES

 

Relevance & Specificity

Your structured data should be a true representation of the page content. Here are some examples of irrelevant 
data:

• A sports live streaming site labeling broadcasts as local events.

• A woodworking site labeling instructions as recipes.

• Try to use the most specific applicable type and property names defined by schema.org for your markup.

• Follow all additional guidelines given in the documentation for your specific rich result type.

STUDY THE SCHEMA.ORG LIST AND CHOOSE THE APPROPRIATE SCHEMA PROPERTIES!



UNDERSTANDING THE RULES

 

Completeness

• Specify all required properties for your rich result type. Items that are missing required properties are not 
eligible for rich results.

• The more recommended properties that you provide, the higher quality the result is to users. For example: 
users prefer job postings with explicitly stated salaries than those without; users prefer recipes with actual 
user reviews and genuine star ratings (note that reviews or ratings not by actual users are 
considered spammy). Rich result ranking takes extra information into consideration.

THE MORE YOU GIVE, THE MORE YOU ARE REWARDED, EDUCATE THE ENGINES!



UNDERSTANDING THE RULES

 

Location

• Put the structured data on the page that it describes, unless specified otherwise by the documentation. Put 
structured data on a summary page that links to other detail pages, whether on your own site or another 
website (unless this is a summary carousel page). For example, the following pages should not host 
structured data (other than carousel markup):Don't mark up a page that describes "10 best ideas for cooking 
turkey," with links out to each recipe. 
Don't mark up a page that lists all engineering jobs in Mountain View, CA, with links to individual job pages. 

• If you have duplicate pages for the same content, we recommend placing the same structured data on all 
page duplicates, not just on the canonical page.

KNOW WHEN TO MARKUP!



UNDERSTANDING THE RULES

 

Images

• When specifying an image as a structured data property, make sure that the image actually belongs to the 
instance of that type. For example, if you define the the image property of schema.org/NewsArticle.image, the 
marked-up image must directly belong to that news article.

• All image URLs must be crawlable and indexable. Otherwise, we will not be able to display them on the search 
results page.

BE RELEVANT AND REMEMBER TO WEAR YOUR SEO HAT!



SCHEMA, WHY USE IT? 



WHY USE SCHEMA?

WE ARE ALL COMPETING FOR THE CLICK!

Considering…



WHY USE SCHEMA?

Right now, one-third of Google’s search results incorporate rich snippets, which includes schema markup. 
However, less than one-third of websites use schema markup.



WHY USE SCHEMA? - KNOWLEDGE GRAPH

https://developers.google.com/search/docs/guides/enhance-site

Essential Business /
Person Information



WHY USE SCHEMA? - ECOMMERCE/PRODUCT-OFFER

 

Provide product info 
“before the click”



WHY USE SCHEMA? - EVENTS

 

Opportunity for 
enhanced SERP real-

estate



WHY USE SCHEMA? - LOCATION

 

More than a local listing!



WHY USE SCHEMA? - WEBPAGE (SITELINKS SEARCH BOX)

 

Assisting the searcher before a site visit!



WHY USE SCHEMA? - BREADCRUMB

 

Enhanced click-through-rate!



WHY USE SCHEMA? - JOB POSTING

 

Expanded visibility for open positions



WHERE SCHEMA IS HEADED



WHERE SCHEMA IS HEADED - FAQ/Q&A/HOW-TO

 



WHERE SCHEMA IS HEADED - EX. HOW-TO GUIDELINES

 

• Advertising: Don't use HowTo structured data for advertising purposes.
• Ineligible Content: How-to rich results may not be displayed if the content is obscene, profane, 

sexually explicit, or graphically violent; or if it promotes dangerous or illegal activities or has 
hateful or harassing language.

• Source: All HowTo content must be visible to the user on the source page. The how-to should be 
the main focus of the source page. Don't include more than one HowTo for a certain page.

• Materials and Tools: Add structured data to all materials and tools necessary to complete the task.
• Steps: Each HowToStep must include the entire contents of the source step. Don't mark up non-

step data such as a summary or introduction section as a step.
• Step images: If the steps are best represented visually, ensure the images in these steps are 

marked up for each HowToStep. Only mark up the instructional step images that are specific for 
each step and don't use the same image in multiple steps for the same how-to. Use the same 
images that correspond to the content on your page. Don't use images that don't reflect the 
how-to content, or use different images to optimize the rich-result.

• Final image: If the end result can be accurately described by an image, ensure this image is 
present on the page, and your HowTo markup includes it using the image property. This image 
may be the same as the one marked up for the last step.



Voice Search is not to be ignored!

VOICE SEARCH



CREATING STRUCTURED DATA 
(OUTSIDE OF WORDPRESS)



Assistance in marking up data on your site

GOOGLE STRUCTURED DATA HELPER



GOOGLE STRUCTURED DATA HELPER



GOOGLE STRUCTURED DATA HELPER



GOOGLE STRUCTURED DATA HELPER (2ND EXAMPLE)



GOOGLE STRUCTURED DATA HELPER (2ND EXAMPLE)



It’s time to check your work! 

GOOGLE STRUCTURED DATA TESTING TOOL

https://search.google.com/structured-data/testing-tool/

https://search.google.com/structured-data/testing-tool/ 



GOOGLE STRUCTURED DATA TESTING TOOL



GOOGLE STRUCTURED DATA TESTING TOOL



GOOGLE STRUCTURED DATA TESTING TOOL



GOOGLE STRUCTURED DATA TESTING TOOL



GOOGLE STRUCTURED DATA TESTING TOOL



SCHEMA DEPLOYMENT IN 
WORDPRESS



SCHEMA VS. SCHEMA - ALL IN ONE RICH SNIPPETS VS. SCHEMA APP



Good for Knowledge Graph 
optimization 

 
Site-wide implementation 
 
Sitelinks Searchbox integration 

SCHEMA



SCHEMA 



Ease of deployment for 
individual page needs 

SCHEMA - ALL IN ONE RICH SNIPPETS



SCHEMA - ALL IN ONE RICH SNIPPETS



SCHEMA APP

Site-wide page type 
schema 

 
Breadcrumb and 

Webpage(searchbox 
schema) offering 



SCHEMA APP

Robust, pricier monthly 
solution yet geared to 
assist and craft a scalable 
management of markup 
overtime 

 



NOW WHAT?



GOOGLE SEARCH CONSOLE (MONITORING)



GOOGLE SEARCH CONSOLE (MONITORING)



WHERE DO YOU SIT? https://search.google.com/test/rich-results 



https://www.schemaapp.com/60-structured-data-tools-create-test-plugins-
more/

TOOLS



THANK YOU
jmccoy@trozzolo.com
@JOSHUACMCCOY
816.842.8111


